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n “Young Forever,” a track off of Jay-Z’s latest album, The Blueprint 
3, the legendary rapper proclaims:

Fear not die, I’ll be alive for a million years, bye, bye, 
So not for legends, I’m forever young, 
my name shall survive...

My name shall be passed down to generations.
His words are a testament to an artist’s inspired determination to defy 

human limits, the same determination that artists have expressed for 
centuries through their work: to achieve immortality through their life’s 
work and legacy and secure a legendary place in history. 

Without question, an artist’s ability to achieve such legendary status 
begins with natural talent, and the ability to create a body of work and 
a legacy that is timeless and that will continue to peek the interest of 
the public for generations to come. However, the success of an artist’s 

legacy after their death also depends greatly on the continued adminis-
tration of the artist’s work, a task left to the artist’s estate and heirs. 
Therefore, in order for an artist like Jay-Z to truly achieve immortality, he 
should have in place a comprehensive estate plan, a blueprint, if you 
will, that sets forth how the artist’s legacy and works will continue to be 
administered long after the artist’s death. This type of comprehensive 
estate plan goes well beyond simply having a will or trust in place (as 
described below), which is what many artists typically associate with 
the idea of an estate plan. Unfortunately, too many artists die without 
such a blueprint, and the artist’s estate and legacy are often frustrated 
(or altogether defeated) by ongoing litigation and disputes over how the 
artist’s legacy should be handled. 

When I talk to other professionals about why so many artists fail to 
have a comprehensive estate plan, one of the common reasons given 
is that artists are just not focused on or concerned with such details. 
They say that artists are focused on their careers and do not want to 
talk about death or plan for what happens when they die. In other words, 
many think that it is the artist’s fault that the artist does not have a 
comprehensive estate plan because, quite frankly, the artist apparently 
does not care to have one. Yet, as is clear from Jay-Z’s “Young Forever” 
and countless works from other artists throughout the years, artists are 
very much concerned with the preservation of their work and legacy for 
generations to come. So why do so many artists not have a comprehen-
sive estate plan in place in order to carry out their legacy? Perhaps the 
issue is one of miscommunication. 

What is traditionally referred to as an “estate plan” is all too often 
confused with death planning. When artists hear that they should con-
sider some estate planning, they are forced to immediately think about 
executing a will and who they want to inherit their house, cars, jewelry, 
etc. What they do not understand is that an artist’s estate plan is not 
so much about death planning and giving your ‘stuff’ away to your heirs 
(yes, that’s part of it too), but, rather, it is about life planning and prepar-
ing for the artist’s continued legacy. A comprehensive estate plan is 
actually a blueprint for the artist’s immortality that ensures the artist’s 
name and legacy are, as Jay-Z sings, “passed down for generations,” 
and in the manner that the artist wants. Wills and trusts are but small 
pieces to a much bigger puzzle. 

Many artists may not want to think about what happens to their cash 
or other assets when they die, especially younger artists. However, they 
do very much care about how they will be remembered, how their works 
will continue to be brought to the world, and how their legacy will be car-
ried on for future generations. A comprehensive estate plan, believe it or 
not, should function as a blueprint for the artist’s goals, both during and 

after the artist’s life. During the artist’s lifetime, the estate plan should 
allow the artist to retain ultimate control of his or her empire, maintain-
ing the fl exibility to make necessary or desired changes over time, while 
delegating the day-to-day responsibilities of running the empire to a 
qualifi ed team of trusted advisors. The plan should also implement as-
set protection planning strategies and protect the artist’s privacy. Over 
time, the plan should take into consideration estate and other transfer 
tax planning, and allow for strategies to be implemented that minimize 
the artist’s tax burden. However, these concerns should always be sec-
ondary. The primary goal of the artist’s estate plan, which we must never 
lose sight of, should always be to protect the artist’s empire and allow 
the artist to maintain control of that empire during his or her lifetime, 
and for that empire to continue (or not) in the manner the artist desires 
after the artist’s death, with the transition from life to death being virtu-
ally seamless.

Artists like Jay-Z want to talk about their legacy, they want to make 
sure their empires are run smoothly during their lifetimes, and they want 
to make sure that empire continues long after they die. The conversa-
tion is not one about wills or trusts - that just sounds old and dusty. The 
conversation is about legacies, legends and forever young.
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